








































































直売（Stobbe et.al., 2010）やホビー農業（Stobbe 
et. al., 2009），都市化地域における農業生産と農
業景観の意義（Newman et. al., 2015），ワインツー



















































































































つ い て，Wood（2001） やMcGillivrary（2011），


















































































































































































































































農産物（作物）販売所 1 4 5 3 5 18
畜産物（酪製品・肉・卵等）販売所 3 3 5 4 2 17
ワイナリー 1 5 2 1 0 9
ガーデンセンター 1 2 2 2 0 7
レストラン・酒場 2 2 1 1 0 6
観光農場 2 1 1 2 0 6
博物館・史跡 1 0 0 1 2 4
その他 0 0 3 0 1 4





































































































































































































































































































































































































































































































































































































































































































O 農場 通年 ◎ ○
地元，新鮮・高品質，自家生産，持続的農業，フット
プリント，安心・安全，健康，手作り商品，受賞








B 農場 通年 ◎ ○ ○ ○ ○
家族農場，有機，安全・安心，新鮮，季節の産物，家
族連れ，教育・体験ツアー，手作り（ホームメイド）
C 農場 通年 ◎ ○ ○ ○ ○
養蜂の歴史，教育・体験ツアー，家族連れ，地元産・
自家生産








S ワイナリー 通年 ◎
美しい農村景観・自然，温暖な気候，小規模・家族
経営，家族農場，農業経験の長さ，自家生産の材料









T ガーデン 通年 ◎ ○ ○ ○
美しい農村景観，家族農場，ワークショップ，家族志
向，地域社会との連携，地元産・自家生産


















































































































































































































































本研究の骨子についてはThe 58th Annual Meeting 
of the Western Division of Canadian Association of 
Geographers （University of Northern British Columbia, 
Prince George, Canada）と地理空間学会第21回例会（日
本大学文理学部）において発表した。現地調査に際し
ては，Tourism AbbotsfordのYvonne Hayden氏 とCraig 


















Bone, R. M. (2011): The Regional Geography of Canada, 
5th Edition. Oxford University Press.
British Columbia Ministry of Agriculture (2015): British 
Columbia Agrifood Industry Year in Review 2014. Brit-
ish Columbia Ministry of Agriculture．
Carmichael, B. A. and Senese, D. M. (2012): Competitive-
ness and sustainability in wine tourism regions: The 
application of a stage model of destination development 
to two Canadian wine regions. Dougherty, P. H. ed. The 
Geography of Wine: Regions, Terroir and Techniques. 
Springer, 159-178．
Cloke, P. (1992): The countryside: Development, con-
servation and an increasing marketable commodity. 
Cloke, P. ed., Policy and Change in Thacher’s Britain. 
Pergamon, 211-232．
Cloke, P. (1993): The countryside as commodity: New ru-
ral spaces for leisure. Clyptis, S ed., Essays in Honour 
of Professor J.A. Patmore. Belhaven Press．
Farley, A. L. (1979): Atlas of British Columba: People, en-
vironment and Resource Use. The University of British 
Columbia Press．
Freshwater Fisheries Society of BC (2015): Annual Re-
port 2014-2015. Freshwater Fisheries Society of BC．
Halfacree, K. H. (1993): Locality and social representa-
tions: Space, discourse and alternative definitions of 
the rural. Journal of Rural Studies, 14, 299-320．
Hayden, Y. (2015): The Circle Farm Tour. Martens, R. 
and van Dijk, A. eds., Abbotsford: From Village to City. 
MSA Museum Society, 164-165．
Harris, C. and Warkentin, J. (1979): Canada before con-
federation: A Study in Historical Geography. Oxford 
University Press．
McGillivray, B. (2011): Geography of British Columbia: 
People and Landscapes in Transition, 3rd Edition. UBC 
Press．
Newman, L., Powell, L.J. and Wittman H. (2015): Land-
scape of food production in agriburbia: Farmland pro-
tection and local food movements in British Columbia. 
Journal of Rural Studies, 39, 99-110． 
Reid, C. (2015): Making a living, making a city. Martens, 
R. and van Dijk, A. eds., Abbotsford: From Village to 
City. MSA Museum Society, 3-9．
Stobbe, T., Cotteleer, G. and van Kooten, G. C. (2009): 
85
－85－
Hobby farms and protection of farmland in British 
Columbia. Canadian Journal of Regional Sciences, 32, 
393-410．
Stobbe, T., Eagle, A. J. and van Kooten, G. C. (2010): 
Niche and direct marketing in the rural-urban fringe: A 
study of the agricultural economy in the Lower Main-
land and Fraser Valley. BC Studies, 167, 105-134. 
Troughton, M. J. (1982): Canadian Agriculture. Akadem-
iai Kiado．
Vanderkooi, B. (2015): The EcoDairy. Martens, R. and 
van Dijk, A. eds., Abbotsford: From Village to City. MSA 
Museum Society, 161-163．
Wood, C. J. B. ed. (2001): British Columbia, the Pacific 
Province: Geographical Essays. Western Geographical 
Press．
Woods, M. (2005): Rural Geography. SAGE Publications．
Woods, M. (2011): Rural. Routledge．
86
－86－
Geographical Space  9 - 1  63 - 86  2016
Significance of Circle Farm Tours in the Lower Mainland of British Columbia, Canada
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KANEKO Jun＊＊＊＊, and WALDICHUK Tom＊＊＊＊＊ 
＊Professor Emeritus, University of Tsukuba, ＊＊Graduate School of Letters, Hokkaido University,  
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Presently in developed countries, such as Japan, the most important function of rural areas is still food production; how-
ever, since the 1990s there has been a sharp increase in using and consuming rural resources in different ways. Such a 
phenomenon can be regarded as the “commodification of rural spaces”.  Since present rural spaces are strongly influenced 
by commodification, it is important to clarify in what way the commodification of rural spaces has been promoted, and how 
rural commodification characterizes rural spaces, in order to understand characteristics of present rural areas in economi-
cally advanced countries.  We have studied the characteristics of the commodification of rural spaces in Japan over the past 
ten years.  By expanding this research theme to British Columbia, Canada, our geographical perspectives on present rural 
areas will widen and develop. This study examines the characteristics of commodified rural spaces in the Lower Mainland 
of British Columbia.
The Lower Mainland is a vernacular region but for the purpose of this study is defined as the plain that extends along 
the lower Fraser River, from downtown Vancouver to 120km east of the city.  This is a highly productive agricultural area in 
which approximately 60 percent of the population of British Columbia is concentrated.    There are diversified rural com-
modities in the Lower Mainland. Heritage tourism, wine tourism, pick-your-own farms, tourist farms are common.  It is also 
popular for urban residents to live in the countryside, which has led to the development of scattered estate homes. Some 
people have hobby farms on which they raise horses and enjoy horseback riding on Sunday mornings.  A unique example 
of agri-tourism in the Lower Mainland is the Circle Farm Tour, which is a self-guided tour, allowing visitors to explore the 
rural attractions in the Lower Fraser Valley at their own pace (Hayden, 2015).  This was started by the District of Kent for 
Agassiz/Harrison Mills in 2003 and was later followed by Abbotsford, Chilliwack, Langley and Maple Ridge/Pitt Meadows. 
In this paper we mainly focus on the Circle Farm Tour in Abbotsford. The program’s “roadmap” presents a wide range of 
high-quality rural attractions, including farm produce markets and shops, tourist farms, pick-your-own farms, wineries, res-
taurants, garden centres, and other facilities. Based on our interviews with agri-tourism operations and an analysis of their 
websites, we can find important themes for rural tourist attractions, such as the beautiful landscape, favourable natural en-
vironments, family-oriented places, fresh and high quality rural products, family farms and their histories, local products, 
ecological practices, and a strong connection with local communities.  In this region residents from greater Vancouver, 
Victoria and other nearby cities visit on weekends to enjoy and consume rurality. The commodification of rural spaces in 
British Columbia, especially those in the Lower Mainland, is much more advanced and diversified than that of Japan, and 
plays an important role in sustaining rural economies and societies. 
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